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204-166-1

AGEING JAPAN: GROWING PROBLEMS
Gandlur,S;Mercy,M

ICFAI Business School Case Development Centre

12pp

204-177-1

BROADBAND: SOUTH KOREA vs US

Phani Madhav,T; Gayatri,D

ICFAI Business School Case Development Centre

10pp

204-186-1

BUILDING FINANCIAL MARKET INSTITUTIONS IN
EMERGING ECONOMIES: THE GOVERNMENT PENSION
FUND OF THAILAND

Dufey,G

University of Michigan Business School
Funke,K;Stadtmann, G

WHU - Otto Beisheim Graduate School of Management
43pp;Teaching note 204-186-8 (3pp)

204-187-1

CARREFOUR CHINA: REVAMPING BUSINESS TO FOLLOW
LOCAL RULES (A)

Fernandez, JA;Shengjun,L

China Europe International Business School (CEIBS)

15pp; Teaching note 204-187-8 (9pp)

204-188-1

CARREFOUR CHINA: REVAMPING BUSINESS TO FOLLOW
LOCAL RULES (B)

Fernandez, JA; Shengjun, L

China Europe International Business School (CEIBS)
7pp;Teaching note 204-187-8 (9pp)

204-167-1

CHINA'S CREDENTIALS AS A MARKET ECONOMY
Gandlur, S; Tafzeel, U-MN

ICFAI Business School Case Development Centre

10pp

204-191-1

CHINA'S HEALTHCARE SYSTEM:THE PRICE FOR
ECONOMIC PROGRESS

Chowdary,NV;Bhat,D

ICFAI Business School Case Development Centre

14pp

204-145-1
CONQUISTADORES IN CHINA
Story,J;Manso-Salinas, E
INSEAD, Fontainebleau

17pp

204-145-0

CONQUISTADORES IN CHINA Media support
Story,J;Manso-Salinas, E

INSEAD, Fontainebleau

CD-ROM

205-005-1

CROSS BORDER ELECTRICITY TRADING AND MARKET
DESIGN:THE ENGLAND-FRANCE INTERCONNECTOR
Ottaviani, M;Inderst,R

London Business School

10pp; Teaching note 205-005-8 (5pp)

204-178-1

DOMINICAN REPUBLIC: LEONEL FERNANDEZ'S
TURNAROUND EFFORTS

Srikanth, G;Mercy, M

ICFAI Business School Case Development Centre
11pp

205-006-1

ENABLING SOCIO-ECONOMIC UPLIFTMENT OF RURAL
MASSES BY NEW GENERATION CO-OPERATIVES: A CASE
STUDY ON AMUL

Singh, G; Mishra, S; Maurya, A

Centre of International Business, Amity Business School

19pp

205-008-1

HEAVILY INDEBTED POOR COUNTRIES' DEBT: SHOULD IT
BEWRITTEN OFF?

Srinath, M; Mercy, M

ICFAI Business School Case Development Centre

17pp
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copies of more than 19,000 cases
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204-181-1

INDIA:THE WORLD’S LARGEST DEMOCRACY:HINDU
ELEPHANT OR ASIAN TIGER?

Story, J;Panagiotou, R

INSEAD, Fontainebleau

19pp

205-012-1

IRISH ECONOMY: A MODEL OF SUCCESS?
Saradhi Kumar,G

ICFAI Business School Case Development Centre

12pp

204-185-1

LEV LEVIEV vs DE BEERS
Vedpuriswar, AV

ICFAl Knowledge Center
20pp

205-003-1

MCDONALD’S: A GLOBAL CULTURAL ICON?
Faulk, S; Usunier, J-C

Université de Lausanne, Ecole des HEC
32pp;Teaching note 205-003-8 (15pp)

205-009-1

MEDICALTOURISM:INDIA’S COMPETITIVE ADVANTAGE
Phani Madhav, T; Dakshi, M

ICFAI Business School Case Development Centre

13pp

205-010-1

MERGERS AND ACQUISITIONS IN THE RUSSIAN OIL
SECTOR:THE FDI FACTOR

Umashanker, S;Monami, S

ICFAI Business School Case Development Centre

10pp

205-016-1

NATURAL GAS:THE FUEL OF THE NEW CENTURY?
Kambaloor, JR; Kulkarni, P

ICFAI Business School, Bangalore

22pp

205-001-6

PAKISTAN STEPPING INTO THE FUTURE: AUTOMOBILE
INDUSTRY OF PAKISTAN Technical note
Rahman, AA; Hussain, S; Fuad, H

Mohammad Ali Jinnah University

20pp

204-183-6

PAKISTAN STEPPING INTO THE FUTURE: THE
CONSTRUCTION INDUSTRY OF PAKISTAN
Technical note

Rahman, AA; Satti, AA; Khan, MU
Mohammad Ali Jinnah University

18pp

204-182-6

PAKISTAN STEPPING INTO THE FUTURE:THE RADIO
BROADCASTING INDUSTRY OF PAKISTAN
Technical note

Rahman, AA; Ali, U; Bhatti, NI

Mohammad Ali Jinnah University

1pp

205-002-5

PERU 2002: THE FUJIMORI EFFECT Background note
Rangan,S;Roche, J;Cale, E

Babson College

31pp

204-180-1

PUTIN vs THE OLIGARCHS: THE FUTURE OF RUSSIAN
BUSINESS

Srikanth, G; Firdaus, M

ICFAI Business School Case Development Centre

8pp

205-011-1

REFORMS IN US PATENT LAW: BUSINESS IMPLICATIONS
Phani Madhav, T; Gayatri,D

ICFAI Business School Case Development Centre

15pp

204-164-1

RUSSIAN BANKS: A CRISIS OF CONFIDENCE?
Gandlur,S; Firdaus, M

ICFAI Business School Case Development Centre

14pp

204-192-1

SAINT GOBAIN: THE EXPANSION OPTIONS IN EMERGING
MARKETS

Som, A; Bindra, HS

ESSEC Business School

14pp;Teaching note 204-192-8 (9pp)

204-179-1

SINGAPORE: FROM LEE KUAN TO LEE HSIEN LOONG
Phani Madhav,T;Kalyani,V

ICFAI Business School Case Development Centre

/pp

204-176-1

TELECOM INDUSTRY IN CHINA: THE MATAMORPHOSIS
Phani Madhav, T;Umashanker,S

ICFAI Business School Case Development Centre

11pp

204-189-1

THAILAND: DETROIT OF SOUTH-EAST ASIA?
Bhat, D; Muthukumar,R

ICFAI Business School Case Development Centre

12pp



204-193-1

THE BANGALORE BRAND

Dutta, S;Shankar, ARN

ICFAI Center for Management Research
13pp;Teaching note 204-193-8 (8pp)

204-194-1

THE CHAEBOLS OF SOUTH KOREA
Dutta, S;Agrawal, B

ICFAI Center for Management Research
12pp;Teaching note 204-194-8 (8pp)

204-184-1

THE GLOBAL CAR INDUSTRY IN 2004
Vedpuriswar, AV

ICFAl Knowledge Center

13pp

205-004-1

THE NORTH AMERICAN FREE TRADE AGREEMENT
Rahe,M;Hernandez, M

EFADA - Escuela de Alta Direccion y Administracion
14pp;Teaching note 205-004-8 (5pp)

204-165-1

US ANTI-DUMPING DUTIES ON SHRIMP IMPORTS:
IRRATIONAL PROTECTIONISM?

Gandlur,S;Guru Dutta, P

ICFAI Business School Case Development Centre

6pp

205-007-1

WHAT IS MORE VALUABLE: DIAMONDS OR WATER?
Vedpuriswar, AV; Pattabhiram,V

ICFAl Knowledge Center

3pp

204-190-1

WTO vs USA: THE BYRD AMENDMENT
Chowdary,NV;Nusrath, JM

ICFAI Business School Case Development Centre

12pp

204-175-1

YUKOS:THE FALL OF A RUSSIAN OIL GIANT
Bala Bharati,Y

ICFAl Knowledge Center

15pp
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1JEE2-2LA1

A MODEL OF THE ENTREPRENEURIAL ECONOMY
Audretsch, D;Thurik, R

International Journal of Entrepreneurship Education - Senate
Hall Academic Publishing

13pp

804-078-1

ADAM AIRCRAFT
Bygrave,W;Hedberg, C; Hamilton, J
Babson College

23pp

805-009-1

AJAY BAM

Bygrave,W;Hedberg, C

Babson College

16pp; Teaching note 805-009-8 (7pp)

804-079-1

BAHAMAS RUM CAKE FACTORY
Rarick, C;Newton, C

Barry University

5pp;Teaching note 804-079-8 (4pp)

805-015-1

BIOCON: KIRAN MAZUMDAR SHAW'’S
ENTREPRENEURIAL DREAM
Gupta,V;Aparna,KY

ICFAI Center for Management Research
12pp;Teaching note 805-015-8 (4pp)

805-003-1

BOSTON COMMUNITY VENTURE FUND AND CITY FRESH
FOODS:ENGINEERING AN EXIT

Leamon, A;Cherry,C; Lloyd, G;Barnette, M

Community Development Venture Capital Alliance (CDVCA)
25pp;Teaching note 805-003-8 (6pp)

805-011-1

BREADTALK: MANAGING EXPANSION THROUGH
FRANCHISING

Chung, SP; Liang, FS

The Asian Business Case Centre, Nanyang Business School,
Nanyang Technological University

15pp

E-0026-E

CENTRO MEDICO VIRTUAL

Nueno, P;Giménez, A; Krawchuck, F;Nueno, C; Subirats, M
|ESE Business School - Universidad de Navarra

28pp

804-071-1

CUMBERLAND ENTERTAINMENT (A): EXPANDING WITH
PRIVATE EQUITY?

Zott,C; Leland, A

INSEAD, Fontainebleau

29pp;Teaching note 804-071-8 (19pp)

804-072-1

CUMBERLAND ENTERTAINMENT (B): THE REVISED
OFFER

Zott,C; Leland, A

INSEAD, Fontainebleau

7pp;Teaching note 804-071-8 (19pp)

804-073-1

CUMBERLAND ENTERTAINMENT (C): EXCESS CASH
Zott,C; Leland, A

INSEAD, Fontainebleau

3pp;Teaching note 804-071-8 (19pp)

804-074-1

CUMBERLAND ENTERTAINMENT (D): EXITING THE DEAL
Zott,C; Leland, A

INSEAD, Fontainebleau

7pp;Teaching note 804-071-8 (19pp)

805-005-1

DVCRF VENTURES:JANUARY 1996

Dees, JG

Harvard Business School

Jackson, EK

Community Development Venture Capital Alliance (CDVCA)

30pp

805-008-1

ELDERLINE COMMUNICATIONS
Bygrave,W;Hedberg, C

Babson College

17pp;Teaching note 805-008-8 (3pp)

IJEE2-3CS1

FROM CLASSROOM TO COMMUNITY OF PRACTICE:THE
CASE OF HOTAIR SOUNDS

Warren, L; Stephens, J

International Journal of Entrepreneurship Education - Senate
Hall Academic Publishing

12pp;Teaching note IJEE2-3TNT (4pp)

805-016-1

GIORGIO ARMANI:THE BUSINESSMAN, THE DESIGNER
AND THE BRAND

Dutta, S;Regani, S

ICFAIl Center for Management Research

10pp; Teaching note 805-016-8 (5pp)



803-029-0

ICE AND FLAME: BUILDING A NYSE COMPANY INWILD
RUSSIA (VIMPELCOM AND ITS FOUNDERS)

Media support

Kets de Vries, M; Shekshnia, S

INSEAD, Fontainebleau

CD-ROM;Teaching note 803-029-8 (22pp)

1JEE2-2CS1

IN SEARCH OF A VIABLE BUSINESS MODEL
Meyer,MH;Russell, B;de Crescenzo,N

International Journal of Entrepreneurship Education - Senate
Hall Academic Publishing

8pp; Teaching note IJEE2-2TNT (8pp)

805-017-1

ISAACTIGRETT: A MAVERICK ENTREPRENEUR
Dutta, S; Shankar, ARN

ICFAI Center for Management Research
10pp;Teaching note 805-017-8 (5pp)

1JEE2-2CS2

JML OPTICAL AT THE CROSSROADS: EXPLORING
GROWTH AND EXIT STRATEGIES OF A FAMILY BUSINESS
DeMartino,R

International Journal of Entrepreneurship Education - Senate
Hall Academic Publishing

8pp;Teaching note IJEE2-2TN2 (6pp)

805-006-1

KENTUCKY HIGHLANDS AND STAINLESS STEEL
EQUIPMENT: 1990

O'Regan, K;Rooney, JF

Community Development Venture Capital Alliance (CDVCA)
17pp;Teaching note 805-006-8 (8pp)

804-081-1

MATT GRANT
Bygrave,W; Hedberg, C
Babson College

15pp

805-001-1

MOTOROLA:BUILDING AND PARTICIPATING IN
PARTNERSHIP ECOSYSTEMS

Hoang, H;Leland, A

INSEAD, Fontainebleau

30pp

804-075-1

NASH ENGINEERING: 100 YEARS OF EVOLVING FAMILY
COMMITMENT (A)

Carlock, RS; Florent-Treacy, E

INSEAD, Fontainebleau

16pp

804-076-1

NASH ENGINEERING: 100 YEARS OF EVOLVING FAMILY
COMMITMENT (B)

Carlock, RS; Florent-Treacy, E

INSEAD, Fontainebleau

9pp

804-064-1

NORTEL NETWORKS’BUSINESS VENTURES GROUP: ONE
CORPORATIONS TAKE ON ENTREPRENEURSHIP
O'Connor, GG, Maslyn, WT

Babson College

17pp

IJEE2-3LA1

ON BEING A KNOWLEDGE ANGEL

Hague,D

International Journal of Entrepreneurship Education - Senate
Hall Academic Publishing

9pp

IJEE2-3CS2

PHOTONICA: GROWING A‘SPIN-OUT’

Cross, A;Handscombe, B; Patterson, E

International Journal of Entrepreneurship Education - Senate
Hall Academic Publishing

16pp; Teaching note IJEE2-3TN2 (10pp)

805-004-1

SILICON VALLEY COMMUNITY VENTURES: 2001
Various

Community Development Venture Capital Alliance (COVCA)

21pp

805-012-1

SINGAPORE MOBILE COMPANY: MANAGING FOR
PROFITABLE GROWTH

Teng Heng,C;Tan,S

The Asian Business Case Centre, Nanyang Business School,
Nanyang Technological University

9pp

805-002-1

SJFVENTURES AND RYLA TELESERVICES: 2003
Leamon, A; Larson, R; Wilson, M; Barnette, M

Community Development Venture Capital Alliance (CDVCA)
29pp;Teaching note 805-002-8 (7pp)

IJEE2-3LA2

SPIN-OUTS FROM UNIVERSITIES: STRATEGY, FINANCING,
MONITORING AND INCUBATION MODELS

Wright, M; Lockett, A

International Journal of Entrepreneurship Education - Senate
Hall Academic Publishing

11pp



805-007-1

SUNRISE TO SUNSET: A PARADOX

Dhar, U; Misra, AK; Singhai, M; Gupta, G;Nigam, S
Prestige Institute of Management and Research
4pp

805-014-1

THE CELTIC TIGER MOVES TO THE BEAT OF THE REGGAE
BOYZ

Boyett, |

Nottingham University Business School

33pp

IJEE2-2LA2

THE RISE AND FALL OF THE DOTCOM ENTERPRISES
Laffey,D

International Journal of Entrepreneurship Education - Senate
Hall Academic Publishing

21pp

804-065-1

TOP GOLF:1S ENTREPRENEURSHIP EASIER THE SECOND
TIME AROUND?: PART 1:FIRST TIME AROUND -
MYSTERY SHOPPING (CASE A)

Brown, R; Molian,D

Cranfield School of Management, Cranfield University
18pp;Teaching note 804-065-8 (11pp)

804-066-1

TOP GOLF:IS ENTREPRENEURSHIP EASIER THE SECOND
TIME AROUND?: PART 1: FIRST TIME AROUND - SELLING
BEM (CASE B)

Brown, R;Molian,D

Cranfield School of Management, Cranfield University
5pp;Teaching note 804-065-8 (11pp)

804-065-3

TOP GOLF:1S ENTREPRENEURSHIP EASIER THE SECOND
TIME AROUND?: PART 1:FIRSTTIME AROUND (A &B)
Video

Brown, R; Molian,D

Cranfield School of Management, Cranfield University

3 min;Teaching note 804-065-8 (11pp)

804-067-1

TOP GOLF:IS ENTREPRENEURSHIP EASIER THE SECOND
TIME AROUND?: PART 2: THE SECOND TIME AROUND -
TOP GOLF (CASEA)

Brown, R;Molian,D

Cranfield School of Management, Cranfield University
13pp;Teaching note 804-065-8 (11pp)

804-068-1

TOP GOLF:1S ENTREPRENEURSHIP EASIER THE SECOND
TIME AROUND?: PART 2: THE SECOND TIME AROUND -
TOP GOLF (CASE B)

Brown, R; Molian,D

Cranfield School of Management, Cranfield University

6pp; Teaching note 804-065-8 (11pp)

F

céée r"'nethc')c-z'lf workshops

804-067-3

TOP GOLF: IS ENTREPRENEURSHIP EASIER THE SECOND
TIME AROUND?: PART 2: THE SECOND TIME AROUND

(A &B) Video on CD-ROM

Brown, R;Molian,D

Crantfield School of Management, Cranfield University
CD-ROM;Teaching note 804-065-8 (11pp)

804-077-1

USA GOLF HOLIDAYS
Bygrave,W;Hedberg, C

Babson College

12pp; Teaching note 804-077-8 (5pp)

805-010-1

VAYUSA

Bygrave,W;Hedberg, C

Babson College

8pp;Teaching note 805-009-8 (7pp)

804-080-1

VIRTUAL OPERATION: ZHEJIANG TENGEN GROUP
Weijiong, Z; Junsong, C

China Europe International Business School (CEIBS)
7pp;Teaching note 804-080-8 (5pp)

804-070-1

WEBRASKA MOBILE TECHNOLOGIES (B): SEPTEMBER
2004

Zott,C

INSEAD, Fontainebleau

4pp

805-013-1

YEZZZ.COM (A)

Karamanos, AG;Nandwani, K

ESSEC Business School

24pp;Teaching note 805-013-8 (11pp)



705-006-1

AFTER JOB 1: ACTIONS AND REACTIONS IN THE
FORD/FIRESTONE RECALL

Sullivan,T; Lelyveld, M

Babson College

12pp

704-062-1

‘CLEANING’THE DIAMOND: DE BEERS’ FIFTHC’
Gandlur, S;Kausiki, D

ICFAI Business School Case Development Centre
13pp

704-068-1

ELIOT SPITZER: A CRUSADER OF CORPORATE REFORM
Phani Madhay, T;Kalyani,V

ICFAI Business School Case Development Centre

6pp

705-005-1

ENVIRONMENTALLY-CONSCIOUS BUSINESS:RICOH'S
CORPORATE CITIZENSHIP

Srinath, M; Kausiki, D

ICFAI Business School Case Development Centre

13pp

705-001-1

ETHICAL CLIMATE OF LABS/DIAGNOSTIC CENTERS IN
PAKISTAN

Rajput, AA;Khan,DJ;Naseem, S

Mohammad Ali Jinnah University

5pp;Teaching note 705-001-8 (6pp)

JBEE1-1CS1

FROM GRACETO DISGRACE:THE RISE AND FALL OF
ARTHUR ANDERSEN

Smith, NC; Quirk, M

Journal of Business Ethics Education - Senate Hall Academic
Publishing

24pp;Teaching note JBEET-1TN1 (12pp)

704-071-1

GOVERNANCE PROBLEMS IN CITIGROUP JAPAN
Gupta,V;Aparna,KY

ICFAI Center for Management Research

14pp

705-009-1

INFOSYS FOUNDATION:IN FOR A SYSTEMATIC SERVICE
Kambaloor, JR;Nagabhushan, M

ICFAI Business School, Bangalore

12pp

704-065-1

JAPAN INC: CORPORATE SOCIAL RESPONSIBILITY
INITIATIVES

Srikanth, G;Kausiki, D

ICFAI Business School Case Development Centre

20pp

704-070-1

KFCIN INDIA: ETHICAL ISSUES
Gupta,V;Aparna,KY

ICFAI Center for Management Research
17pp;Teaching note 704-070-8 (9pp)

704-066-1

LEISURENET: AN UNFIT EMPIRE

Thomas, A;Townsend, S

Wits Business School, University of the Witwatersrand

27pp

704-067-6

PAKISTAN STEPPING INTO THE FUTURE: SPORTS
INDUSTRY OF PAKISTAN Technical note
Rahman, AA;Khan, MN; Usman, M
Mohammad Ali Jinnah University

15pp

705-010-1

PREMIER INC (A)

Lawrence, AT

Babson College

17pp;Teaching note 705-010-8 (17pp)

705-011-1

PREMIER INC (B)

Lawrence, AT

Babson College

3pp;Teaching note 705-010-8 (17pp)

705-003-1

RELIANCE INDUSTRIES:THE DISPUTE BETWEEN MUKESH

AND ANIL AMBANI (A)
Vedpuriswar, AV; Pattabhiram,V
ICFAl Knowledge Center

9pp

704-064-1

RIGGS BANK:THE FALL OF THE WASHINGTON’S OLDEST

BANK
Bala Bharati,Y
ICFAl Knowledge Center

15pp

704-069-1

TATA STEEL: A CENTURY OF CORPORATE SOCIAL
RESPONSIBILITIES

Manzoni, J-F; Tibrewala,V; Barsoux, J-L;Hughes, K
INSEAD, Fontainebleau

23pp;Teaching note 704-069-8 (30pp)

705-002-1

THE CRISIS AT XYZ
Vedpuriswar, AV

ICFAl Knowledge Center

4pp



Ethics and Social Responsibility

705-008-1

THE EXXON VALDEZ OIL SPILL
Gupta,V;Sangtani,JD

ICFAI Center for Management Research
17pp

705-007-1

THE RECALL OF VIOXX
Gupta,V;Sangtani,JD

ICFAI Center for Management Research
12pp;Teaching note 705-007-8 (3pp)

704-061-1

THE UN GLOBAL COMPACT:CAN ITWALK THE TALK?
Gandlur, S; Kausiki,D

ICFAI Business School Case Development Centre

9pp

705-004-1

WAL-MART: MANAGING SUCCESSION PLANNING
Vedpuriswar, AV

ICFAl Knowledge Center

10pp
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104-098-1

ADVANCED VISUAL SYSTEMS
Wylie,D

Babson College

12pp

104-104-1

ALBERT DUNLAP AND CORPORATE TRANSFORMATION

(A)

Petty,R;Soybel,V;Schlesinger, P; Anderson, A; Perkins, S
Babson College

17pp;Teaching note 104-104-8 (12pp)

104-105-1

ALBERT DUNLAP AND CORPORATE TRANSFORMATION

(B) THE BUBBLE BURSTS AT SUNBEAM

Petty,R; Soybel,V;Schlesinger, P; Anderson, A; Perkins, S
Babson College

10pp; Teaching note 104-104-8 (12pp)

FN-0523-E

ASSET SECURITIZATION Technical note
Soley,J

IESE Business School - Universidad de Navarra

12pp

104-097-1

ATLANTA PARK MEDICAL CENTRE vs HAMLIN ASSET
MANAGEMENT

Feinstein, S;Taylor,N

Babson College

22pp;Teaching note 104-097-8 (6pp)

105-005-1

CDV AND NTEGRITY: 1998

Ashton, R

Community Development Venture Capital Alliance (CDVCA)
36pp; Teaching note 105-005-8 (4pp)

105-006-1

CEI AND NEAR: 1994

Manno, KM

Community Development Venture Capital Alliance (CDVCA)

25pp

104-099-1

COST OF EQUITY
Vedpuriswar, AV

ICFAl Knowledge Center

4pp

105-008-1

CREDIT RISK MANAGEMENT AT JP MORGAN CHASE
Vedpuriswar, AV;Khan, A

ICFAl Knowledge Center

22pp

105-001-1

CUSTOMER PROFITABILITY ANALYSIS AND VALUE
BASED MANAGEMENT AT BARCLAYS BANK
Slagmulder,R; Mukherjee, J

INSEAD, Fontainebleau

24pp

105-012-1

DEUTSCHE BANK (B): FINANCING DEUTSCHE BANK’S
ACQUISITION OF BANKERS TRUST
Moeller,S;Odumodu,R

Cass Business School

16pp;Teaching note 105-012-8 (6pp)

104-107-1

DICE, INC

Lakatos, J

Babson College

15pp;Teaching note 104-107-8 (14pp)

105-011-1

DOES THE GREENHOUSE EFFECT CONTROL GENERATE
VALUE?: THE CASE OF ENERGIA HIDROELECTRICA DE
NAVARRA, SA

Lopez Lubidn, FJ;Moreno,R

Instituto de Empresa

37pp;Teaching note 105-011-8 (20pp)

105-013-1

ELECTRONIC COMMERCE NETWORK (A)
Lawler, W

Babson College

7pp;Teaching note 105-013-8 (30pp)

104-108-1

GINA AND THE DULUX LAMP
Shank, J;Carr, L; Lawler, W

Babson College

8pp;Teaching note 104-108-8 (8pp)

105-007-1

GOLDMAN SACHS IN 2004
Vedpuriswar, AV; Arun, K
ICFAl Knowledge Center

12pp

104-101-1

KBC ALTERNATIVE INVESTMENT MANAGEMENT (A):
CONVERTIBLE BOND ARBITRAGE

Tepla, L

INSEAD, Fontainebleau

15pp;Teaching note 104-101-8 (21pp)



104-102-1

KBC ALTERNATIVE INVESTMENT MANAGEMENT (B):
CAPITAL STRUCTURE ARBITRAGE

Tepla, L

INSEAD, Fontainebleau

15pp;Teaching note 104-101-8 (21pp)

105-009-1

MANAGING CREDIT RISK AT BANK OF AMERICA
Vedpuriswar, AV;Khan, A

ICFAl Knowledge Center

14pp

FN-0506-E

NOTE ONTHE MANAGEMENT OF FOREIGN EXCHANGE
RISK Technical note

Rahnema, A;Mendez, M

IESE Business School - Universidad de Navarra

11pp

104-094-1

PROFITABILITY UNCERTAINTY PRINCIPLE: THE CASE OF
EBAY

Gandlur, S; Ananda Prasad, C

ICFAI Business School Case Development Centre

16pp

105-010-1

RELIANCE STOCK BUYBACK
Vedpuriswar, AV; Pattabhiram,V
ICFAl Knowledge Center

3pp

104-106-1

SERONO

Carr,LP

Babson College

12pp;Teaching note 104-106-8 (8pp)

104-103-1

THE CHICAGO EXCHANGE vs EUREX US
Gandlur, S; Ananda Prasad, C

ICFAI Business School Case Development Centre

opp

105-016-1

THE FALLING DOLLAR
Vedpuriswar, AV; Pattabhiram,V
ICFAl Knowledge Center

7pp

104-109-1

THE GOOGLE IPO

Dutta, S; Agrawal, B

ICFAl Center for Management Research
14pp;Teaching note 104-109-8 (6pp)

105-015-1

THE LUCENT ACCOUNTING SCANDAL
Gupta,V;Aparna,KY

ICFAI Center for Management Research
14pp;Teaching note 105-015-8 (3pp)

105-014-1

THE RISE AND FALL OF GLOBAL TRUST BANK
Gupta,V;Aparna,KY

ICFAI Center for Management Research
16pp;Teaching note 105-014-8 (3pp)

104-100-1

TRANSFORMING SOUTHCORP LTD (A)
Cohen, J;Hawkins, DF;Cohen, S

INSEAD, Fontainebleau

Harvard Business School

19pp

105-002-1

TRANSFORMING SOUTHCORP LTD (B)
Cohen, J;Hawkins, DF;Cohen, S

INSEAD, Singapore

8pp

105-003-1

TRANSFORMING SOUTHCORP LTD (C)
Cohen, J;Hawkins, DF;Cohen, S

INSEAD, Singapore

7pp

105-004-1

TRANSFORMING SOUTHCORP LTD (D)
Cohen, J;Hawkins, DF;Cohen, S

INSEAD, Singapore

9pp

IMD-1-0218
TYCO:DRIVEN BY GROWTH, DRIVENTO A FALL
Hamilton, S; Micklethwait, A

IMD - International Institute for Management Development

23pp



404-106-1

‘A CAREER CHANGE EVERY THREE MONTHS': A CASE
STUDY ON WORKLIFE BALANCE ISSUES OF EXPATRIATE
COUPLES

Patel, T

Groupe ESC Rennes

8pp;Teaching note 404-106-8 (6pp)

404-127-1

A MATTER OF ETHICS

Cohen, A

Babson College

6pp; Teaching note 404-127-8 (8pp)

404-107-1

BELL DEWAR AND HALL: A CASE OF BALANCE
Sutherland, M; Mitchell,C

Wits Business School, University of the Witwatersrand
13pp

405-006-6

CAREER DEVELOPMENT Technical note
Rahman, AA; Kaleem, A;Nagvi; AA
Mohammad Ali Jinnah University

23pp

404-105-1

COCA-COLA IN 2004:THE CRISIS OF LEADERSHIP
Vedpuriswar, AY

ICFAl Knowledge Center

18pp

404-104-1

CULTURE AND LEADERSHIP AT IBM
Weeks, J

INSEAD, Fontainebleau

21pp

405-007-6

EMPLOYEE RIGHTS Technical note
Rahman, AA; Chaudhry, WH; Ali,S
Mohammad Ali Jinnah University
31pp

405-008-6

EQUAL EMPLOYMENT OPPORTUNITY Technical note
Rahman, AA; Jalil, A;Mushtag, N

Mohammad Ali Jinnah University

29pp

405-004-1

GAGAN INTERNATIONAL LIMITED

Dhar,U; Dhar,S;Jain, S; Jain, M; Kattarwal, NH
Prestige Institute of Management and Research
3pp

404-112-1

GAMMA TRADING CORPORATION
Vedpuriswar, AV

ICFAl Knowledge Center

3pp

404-110-1

GETWELL PHARMACEUTICALS
Vedpuriswar, AV

ICFAl Knowledge Center

4pp

404-123-1

GRUPO ASSA,SA (A)
Donnellon, A; Timmons, JA; Mundell,S
Babson College

20pp

404-124-1

GRUPO ASSA, SA (B)

Donnellon, A;Timmons, JA; Mundell,S
Babson College

11pp
H 4
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404-125-1

GRUPO ASSA,SA (C)

Donnellon, A;Timmons, JA;Mundell,S
Babson College

17pp

404-126-1

GRUPO ASSA,SA (D)

Donnellon, A;Timmons, JA;Mundell,S
Babson College

3pp

404-103-1

GUANGZHOU PEUGEOT AUTOMOBILE CO LTD
Fernandez, JA;Shengjun, L

China Europe International Business School (CEIBS)
14pp;Teaching note 404-103-8 (8pp)

404-128-1

HOME DEPOT’S CULTURAL EVOLUTION: A COMPARISON
OF THE COMPANY’S CULTURE UNDER ITS FOUNDERS
AND BOB NARDELLI

Dutta, S;Regani, S

ICFAI Center for Management Research

11pp;Teaching note 404-128-8 (6pp)

405-009-6

HRM IN A DYNAMIC ENVIRONMENT Technical note
Rahman, AA; Bhatta, RC;Khan, WS

Mohammad Ali Jinnah University

26pp

404-116-1

HUMAN RESOURCE MANAGEMENT: BEST PRACTICES AT
MARRIOTT INTERNATIONAL

Gupta,V;Prashanth, K

ICFAI Center for Management Research

19pp

405-003-1

INDIATELE LINKAGES LTD

Dhar,U; Dhar,S; Singh, MC; Jain, M; Bansal, |
Prestige Institute of Management and Research
5pp

404-122-1

‘LA CAIXA

Andreu,R

IESE Business School - Universidad de Navarra

Jauregui, K

ESAN - Escuela de Administracion de Negocios para Graduados
9pp

404-117-1

LUIS GIUSTI AND THE TRANSFORMATION OF
PETROLEOS DE VENEZUELA, SA

Donnellon, A

Babson College

16pp

405-013-1

MANAGING ACROSS CULTURES: CORA FRANCE GOESTO
HUNGARY (A)

Galunic, G Meyer, B

INSEAD, Fontainebleau

8pp

405-014-1

MANAGING ACROSS CULTURES: CORA FRANCE GOESTO
HUNGARY (B)

Galunic, G Meyer, B

INSEAD, Fontainebleau

8pp

405-001-1

MERRILL LYNCH IN 2004:RESTRUCTURING AND BEYOND
Bala Bharati,Y

ICFAl Knowledge Center

16pp

404-118-1

PICANOL CHINA (A)

Fernandez, JA;Liu,W

China Europe International Business School (CEIBS)
Clawson, JG

Darden Business Publishing, Darden Graduate School of
Business Administration

20pp

404-119-1

PICANOL CHINA (B)

Fernandez, JA;Liu,W

China Europe International Business School (CEIBS)
Clawson, JG

Darden Business Publishing, Darden Graduate School of
Business Administration

4pp

404-120-1

PICANOL CHINA (C)

Fernandez, JA;Liu,W

China Europe International Business School (CEIBS)
Clawson,JG

Darden Business Publishing, Darden Graduate School of
Business Administration

3pp

404-121-1

PICANOL CHINA (D)

Fernandez, JA;Liu,W

China Europe International Business School (CEIBS)
Clawson, JG

Darden Business Publishing, Darden Graduate School of
Business Administration

3pp
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404-108-1

PRETORIA PORTLAND CEMENT: ENGINEERING HR
(PARTA)

Thomas, A; Gordon-Brown, C

Wits Business School, University of the Witwatersrand

14pp

404-109-1

PRETORIA PORTLAND CEMENT: ENGINEERING HR
(PART B)

Thomas, A; Gordon-Brown, C

Wits Business School, University of the Witwatersrand
22pp

405-002-1

PRISTINE INTERNATIONAL

Dhar,U;Dhar,$S; Jain, S; Jain, M; Kattarwal, NH
Prestige Institute of Management and Research
3pp

404-115-1

QUALITY AT GILLETTE ARGENTINA
Donnellon, A;Engelkemeyer, S
Babson College

12pp

405-010-6

RECRUITMENT AND SELECTION Technical note
Rahman, AA; Aslam, S; Asghar, K
Mohammad Ali Jinnah University

45pp

405-010-3

RECRUITMENT AND SELECTION Video
Rahman, AA; Aslam, S; Asghar, K
Mohammad Ali Jinnah University

120 min

404-113-1

SONY (CHINA) LTD: THE LEARNING ORGANIZATION
Fernandez JA;Chen,L

China Europe International Business School (CEIBS)

12pp

404-114-1

TEAM PROJECT AT SONY (CHINA) LTD: E-CONTROL OF
ADVERTISING AND PROMOTION EXPENSE

Fernandez, JA;Chen, L

China Europe International Business School (CEIBS)

6pp

404-099-1

TEAMING FORTIME:THE 6AM DELIVERY PROJECT AT
THE BOSTON GLOBE (A)

Schlesinger, P;Wylie, D; Lelyveld, M; Eisenmenger, A
Babson College

26pp

404-100-1

TEAMING FORTIME: THE 6AM DELIVERY PROJECT AT
THE BOSTON GLOBE (B) THE BOSTON GLOBE MEETS THE
6AM GOAL

Schlesinger, P;Wylie, D; Lelyveld, M; Eisenmenger, A

Babson College

13pp

405-012-1

TRAINING AND DEVELOPMENT AT GODREJ
Dutta, S;Narasimhan, R

ICFAI Center for Management Research

10pp; Teaching note 405-012-8 (3pp)

405-005-1

VARIABLE PAY HIKE

Dhar,S; Johri,S; Misra, R;Jain, M; Dhar, U
Prestige Institute of Management and Research
3pp

405-011-1

WAL-MART: SHAPING THE ORGANIZATIONAL CULTURE
Vedpuriswar, AV

ICFAl Knowledge Center

13pp

404-111-1

WHO SHOULD BE PAID MORE?
Vedpuriswar, AV

ICFAl Knowledge Center

5pp



JITET-1LA2

A MODERN APPROACH TO IT CORPORATE
MANAGEMENT - STRATEGY

Lientz,BP

International Journal of Information Technology - Senate Hall
Academic Publishing

10pp

904-060-1

BUMRUNGRAD'S HOSPITAL 2000 INFORMATION
SYSTEM

Gupta,V;Prashanth,K

ICFAI Center for Management Research

14pp

ERBC1-1LA1

CASE STUDIES FORTEACHING STYLISTICS FOR
BUSINESS COMMUNICATION

Ong,SH

Education Review of Business Communication - Senate Hall
Academic Publishing

6pp

904-065-1

CHARLES SCHWAB’S CUSTOMER FOCUSSED E-BUSINESS
STRATEGY

Gupta,V;Prashanth, K

ICFAI Center for Management Research

18pp

904-057-1

E-BUSINESS INITIATIVE AT THE JERUSALEM WATER
UNDERTAKING

Khoury,GC; Jaber,R

Birzeit University

12pp;Teaching note 904-057-8 (2pp)

904-056-1

ENTREPRENEURSHIP IN AN ADVERSE ENVIRONMENT:
THE CASE OF TAYBEH BREWING COMPANY: PALESTINE
Khoury, GC

Birzeit University

13pp;Teaching note 904-056-8 (7pp)

905-001-1

FROM PAPER TO SCREEN:VOYAGE TOWARDS REAL-TIME
IN MARITIME NAVIGATION - SINGAPORE’S
HYDROGRAPHIC SERVICES

Wee, BG; Chung, CK;Yang, L

The Asian Business Case Centre, Nanyang Business School,
Nanyang Technological University

25pp

904-064-1

IBM’S ECRM INITIATIVES
Gupta,V;Prashanth, K

ICFAI Center for Management Research

13pp

904-053-5

IT GOVERNANCE Background note
Duffy,N;Whittaker, L; Soicher, A; Papania, L

Wits Business School, University of the Witwatersrand
18pp

905-002-1

IT-DRIVEN CUSTOMER SERVICE OR CUSTOMER-DRIVEN
IT SERVICE: DOES IT MATTER?

Harluck,J

Aarhus Universitet

Damsgaard, J

Copenhagen Business School

Jensen,CS

Aalborg Universitet

24pp;Teaching note 905-002-8 (8pp)

904-067-1

KNOWLEDGE SHARING INITIATIVES AT THE WORLD
BANK: CREATING A‘KNOWLEDGE BANK’

Dutta, S;Regani,S

ICFAIl Center for Management Research

10pp; Teaching note 904-067-8 (6pp)

ERBC1-1LA3

LEADERSHIP THROUGH SPEECHES: A VISIONARY MODEL
Leggett,B

Education Review of Business Communication - Senate Hall
Academic Publishing

6pp

904-047-1

LONDON INSURANCE MARKET (A)

Barrett, M

The Judge Institute of Management, University of Cambridge
14pp;Teaching note 904-047-8 (12pp)

904-048-1

LONDON INSURANCE MARKET (B)

Barrett, M

The Judge Institute of Management, University of Cambridge
5pp;Teaching note 904-047-8 (12pp)

904-049-1

LONDON INSURANCE MARKET (C)

Barrett, M

The Judge Institute of Management, University of Cambridge
2pp;Teaching note 904-047-8 (12pp)

904-055-1

MEASURING THE BENEFITS OF IMPLEMENTING A
DOCUMENT MANAGEMENT SYSTEM FOR
CONSTRUCTION PROJECT DATA EXCHANGE

Lee, A;McDermott, P; Cooper,R

University of Salford

18pp; Teaching note 904-055-8 (4pp)



904-054-1

MONTGOMERY WATSON HARZA AND KNOWLEDGE
MANAGEMENT

Parise, S;Rollag, K; Gulas,V

Babson College

28pp

904-052-1

NAMITECH: IN THE IS SECURITY WAR ZONE
Duffy,N; Gordon-Brown, C; Slade, K

Wits Business School, University of the Witwatersrand
13pp

904-060-1

ONLINE MUSIC CASE (A): NAPSTER FACES THE MUSIC:
STARTING A REVOLUTION IN THE MUSIC BUSINESS
Dutta,S;Reese, P

INSEAD, Fontainebleau

T4pp

904-061-1

ONLINE MUSIC CASE (B): WHISTLING A NEW (I)TUNE?:
HOW APPLE, IDOL AND THE LABELS ARE MAKING NEW
MUSIC BUSINESS

Dutta,S;Reese, P

INSEAD, Fontainebleau

13pp

904-062-1

ONLINE MUSIC CASE (C): THE‘NAPSTERIZATION' OF
MOVIES: TAKE-HOME LESSONS FROM THE MUSIC
INDUSTRY

Dutta, S;Reese, P

INSEAD, Fontainebleau

10pp

904-068-1

THE EXPLORATION AND PRODUCTION ENTERPRISE
PORTAL OF THE ROYAL DUTCH/SHELL GROUP
Pijpers,G

Tias Business School B.V.

Jelassi, T

ENPC School of International Management
21pp;Teaching note 904-068-8 (11pp)

ERBC1-1CS2

THE HEWLETT-PACKARD AND COMPAQ MERGER: A
CASE STUDY IN BUSINESS COMMUNICATION

Bell DeTienne, K;Hoopes, CL

Education Review of Business Communication - Senate Hall
Academic Publishing

12pp;Teaching note ERBC1-1TN2 (18pp)

904-051-1

THE NAPSTER SOUR NOTE IN BERTELSMANN'S
SYMPHONY

Srikanth, G; Firdaus, M

ICFAI Business School Case Development Centre

8pp

JITET-1LA1

TRADITIONAL AND ALTERNATIVE DATABASE
NORMALIZATION TECHNIQUES: THEIR IMPACTS ON IS/IT
STUDENTS’PERCEPTIONS AND PERFORMANCE

Kung, H-J;Case, T

International Journal of Information Technology - Senate Hall
Academic Publishing

15pp

ERBC1-1LA2

TRANSFORMING LANGUAGE INTO BUSINESS
INFLUENCE: ATUTORIAL IN PERSUASION

Varghese, SA

Education Review of Business Communication - Senate Hall
Academic Publishing

6pp

904-058-1

TRAVELERS BOND CONSTRUCTION SERVICES REDESIGN
Stoddard, D; Starr,D

Babson College

17pp

904-063-1

TURKCELL:THE ONLY TURK ON WALL STREET
Greenfeld,S

California State University

16pp; Teaching note 904-063-8 (5pp)

904-050-1

UNISYS CORPORATION: IT GOVERNANCE AND
PRIORITIZATION

Evgeniou, T; Fayard, A-L; Klapsis, M

INSEAD, Fontainebleau

22pp

904-059-1

WELCH FOODS, INC

Osborn, CS; Stoddard, DB; Davenport, TH
Babson College

18pp

JITE1-1LA3

WHAT MAKES SOFTWARE SPECIAL - AND ESPECIALLY
FAULTY

Caulkins,JP

International Journal of Information Technology - Senate Hall
Academic Publishing

8pp; Teaching note UITET-TTN3 (4pp)

ERBC1-1CS1

WYETH PHARMACEUTICALS: PREMARIN®, PREMPRO®
AND HORMONE REPLACEMENT THERAPY (A) & (B)
O'Rourke IV, J;Huang, KIC;Vanaelstyn, ME

Education Review of Business Communication - Senate Hall
Academic Publishing

11pp;Teaching note ERBCT-1TN1 (5pp)



505-006-1

A CASE OF ALPHATELENET LIMITED

Jain, S; Jain,VK; Merh, N; Mishra, S;Reddy, J
Prestige Institute of Management and Research
3pp

504-135-1

ACCESS SERVICES: PRICING FOR A FITNESS CENTER

Christen,M
INSEAD, Fontainebleau

4pp

505-011-1

AMANDA’S

Amangbo, C

Lagos Business School

19pp;Teaching note 505-011-8 (4pp)

505-002-1

ASIAN PAINTS: COLORS OF SUCCESS
Vedpuriswar, AV; Arun, K

ICFAl Knowledge Center

20pp

504-134-3

BOOKS IN THE BLOOD Video
Torres, AM

National University of Ireland, Galway

52 min;Teaching note 504-134-8 (14pp)

504-145-1

BP OIL INTERNATIONAL (C): BRAND IMAGE
PROGRAMME

Kopp, RJ; Dover, PA; Croft, R

Babson College

21pp

504-136-1

BUNDLING: PURE AND MIXED
Christen,M

INSEAD, Fontainebleau

4pp

505-003-1

CAVINKARE:THE SMALL‘BIG'COMPANY
Vedpuriswar, AV; Arun, K

ICFAl Knowledge Center

21pp

504-123-1

CHINA'S‘ME’ GENERATION: IMPLICATIONS FOR
BUSINESS

Phani Madhay, T;Kalyani,V

ICFAI Business School Case Development Centre

6pp

504-125-1

COCA-COLAINDIA IN 2004: MARKETING STRATEGY
Vedpuriswar, AV; Arun, K

ICFAl Knowledge Center

22pp

505-020-1

CRANIUM INC, THE BOARD GAME MAKER: WINNING THE
MARKETING GAME!

Phani Madhavy, T; Gayatri,D

ICFAI Business School Case Development Centre

13pp

504-133-1

CREATEGY ™:THE RED HOT STRATEGY FOR
CHILLIBUSH?

Dorfling, T

Wits Business School, University of the Witwatersrand
10pp

504-118-1

DESTINATION DUBAI:BUILDING A BRAND
Chowdary,NV;Bhat,D

ICFAI Business School Case Development Centre
T4pp

505-005-1

DILEMMA OF RESTRUCTURING

Kondalkar,VG; Srivastava, M; Sharma, G; Pareekh, A
Prestige Institute of Management and Research
4pp

504-129-1

E-CHANNEL INTEGRATION @ FNAC.COM
Ulaga,W

ESCP-EAP European School of Management
29pp;Teaching note 504-129-8 (14pp)
Teaching note supplement 504-129-9 (s/w)

504-143-1

ESPLANADE - THEATRES ON THE BAY (A): LAUNCHING A
WORLD-CLASS CULTURAL CENTRE

Hawawini, G;Hawawini,M

INSEAD, Fontainebleau

18pp

504-144-1

ESPLANADE - THEATRES ON THE BAY (B): ADOPTING A
PARTNERSHIP STRATEGY

Hawawini, G;Hawawini,M

INSEAD, Fontainebleau

10pp

505-014-1

FAST FOOD:HALAL ORHARAM?
Faulk,S; Usunier, J-C

Université de Lausanne, Ecole des HEC
20pp;Teaching note 505-014-8 (16pp)



505-027-0

FIAT STILO: POSITIONING Multimedia case
Martinez, JL;Rerez-Caballero, J

Instituto de Empresa

CD-ROM;Teaching note 505-027-8 (17pp)

504-147-1

HONDA’'S MARKETING STRATEGIES IN INDIA
Gupta,V;Aparna,KY

ICFAI Center for Management Research

19pp

505-019-1

JAPAN:THE WORLD’S NEXT CULTURAL TRENDSETTER?
Phani Madhav, T;Kalyani,V

ICFAI Business School Case Development Centre

7pp

504-132-1

KEIO DEPARTMENT STORE CO LTD, SHINJUKU STORE:
FOR SURVIVAL IN A FIERCE BATTLEGROUND ZONE
Tsukada,N

Nihon University Graduate School of Business
17pp;Teaching note 504-132-8 (2pp)

504-134-1

KENNY’S BOOKSHOP AND ART GALLERY:EVOLUTION
OF AN ART GALLERY

Torres, AM

National University of Ireland, Galway

14pp;Teaching note 504-134-8 (14pp)

504-138-1

LVMH - BUILDING STAR BRANDS
Vedpuriswar, AY

ICFAl Knowledge Center

15pp

505-012-6

MARKETING: CREATING VALUE FOR CUSTOMERS
Technical note

Amangbo, C

Lagos Business School

6pp

505-013-6

MARKETING OF MEDICAL SERVICES IN NIGERIA
Technical note

Amangbo, C

Lagos Business School

8pp

505-024-1

MARUTI UDYOG LIMITED: THE PRICING DILEMMA
Gupta,G;Raman,S

ICFAI Center for Management Research

13pp;Teaching note 505-024-8 (4pp)

505-009-1

ME-TOO PRODUCT

Kondalkar,VG;Srivastava, M; Sharma, G; Pareekh, A
Prestige Institute of Management and Research

3pp

504-127-1

MERCEDES BENZ AND WUHAN WILD ANIMAL PARK
Chen, J;Price,LJ

China Europe International Business School (CEIBS)

16pp

504-141-1

MERCEDES GAMBLE IN CROSSOVER VEHICLES
Sumit, KG; Soumitra, D

ICFAI Business School Case Development Centre
8pp

504-140-1

MICHELIN’S PAXTYRES: RADIAL TYPE INNOVATION?
Bhat, D; Mercy,M

ICFAI Business School Case Development Centre

11pp

504-146-1

MJINI: UNDERSTANDING THE URBAN YOUTH MARKET
Lelyveld, M;Serge, P-E;Wylie,D

Babson College

21pp

505-016-1

NIKE: EVOLUTION OF MARKETING STRATEGY
Khan, A

ICFAl Knowledge Center

16pp

505-018-1

OBESITY CONCERNS: BURGER KING’S PRODUCT
REVAMP

Phani Madhav,T; Dakshi, M

ICFAI Business School Case Development Centre

15pp

505-017-1

ONEPIN®, INC (B): GOING GLOBAL
Jeannet, J-P;Lanning,M

Babson College

15pp

505-021-1

P&G’'S TREMOR: REINVENTING MARKETING BY WORD OF

MOUTH

Srinath, M; Mercy, M

ICFAI Business School Case Development Centre
10pp



505-015-6

PAKISTAN STEPPING INTO THE FUTURE: MARBLE AND
GRANITE INDUSTRY OF PAKISTAN Technical note
Vaseer, A; Asghar, K;Nawaz, B

Mohammad Ali Jinnah University

19pp

505-004-1

PRODUCT AND SERVICE: IS THERE ANY DIFFERENCE?
Vedpuriswar, AV

ICFAl Knowledge Center

3pp

505-026-1

PSA INTERNATIONAL: AN ASIAN MNC IN THE MAKING
Ahmed, ZU

Texas A&M International University

19pp; Teaching note 505-026-8 (4pp)

505-001-1

RASUREL:REVIVING AN AGEING BRAND
Chattopadhyay, A;de Wulf,S

INSEAD, Fontainebleau

21pp;Teaching note 505-001-8 (9pp)

IMD-5-0666

REBUILDING A PASSION BRAND:THE TURNAROUND OF
DUCATI (A)

Turpin, D;Chung,R

IMD - International Institute for Management Development
15pp

IMD-5-0667

REBUILDING A PASSION BRAND:THE TURNAROUND OF
DUCATI (B)

Turpin, D;Chung,R

IMD - International Institute for Management Development
12pp

505-023-1

REPOSITIONING DABUR

Dutta, S;Shankar, ARN

ICFAI Center for Management Research
15pp;Teaching note 505-023-8 (6pp)

504-142-1

RETAILING: THE ‘TARGET'WAY

Sumit,KG Devangana, S

ICFAI Business School Case Development Centre
10pp

505-022-1

SHANGHAI GOLDPARTNER BIOTECH COMPANY LTD
Burgers,W;Chen, J; Li,J

China Europe International Business School (CEIBS)
19pp;Teaching note 505-022-8 (5pp)

504-137-1

SHIVA PLASTICS CORP
Christen,M

INSEAD, Fontainebleau

8pp

505-025-1

‘SKB TELEBANKING IN INDIA, MAY | HELP YOU?
Lamaire, J-P;Prime, N;Vasudevan,V

ESCP-EAP European School of Management
44pp;Teaching note 505-025-8 (18pp)

Teaching note supplement 505-025-9 (s/w)

505-025-3

‘SKB TELEBANKING IN INDIA, MAY | HELP YOU?’ Video
Lamaire, J-P;Prime, N;Vasudevan,V

ESCP-EAP European School of Management

15 min; Teaching note 505-025-8 (18pp)

Teaching note supplement 505-025-9 (s/w)

504-128-1

STAR ALLIANCE (B): A GLOBAL CUSTOMER
Yip, GS; Andal-Ancion, A

London Business School

22pp;Teaching note 504-128-8 (6pp)

505-008-1

SURVIVAL TACTICS: ARTIC MYSORE
Kondalkar,VG;Phatak,Y;Rangnekar, S; Srivastava, M; Saxena, RP
Prestige Institute of Management and Research

4pp

504-126-1

THE 3G MOBILE PHONE INDUSTRY IN 2004
Vedpuriswar, AV

ICFAI Knowledge Center

9pp

504-131-1

THE DILEMMA OF DISCOUNTS: GMS BID FOR MARKET
SHARE

Chowdary,NV;Bhat,D

ICFAI Business School Case Development Centre

14pp

IMD-5-0617

THE LAUNCH OF I-MODE IN FRANCE: THE INTERNET IN
YOUR POCKET

Horovitz, J;Rogers, B

IMD - International Institute for Management Development
15pp

505-010-1

THE MASTER BAKERS: D & D BREAD
Amangbo, C

Lagos Business School

12pp;Teaching note 505-010-8 (4pp)



504-130-1

TOYOTA'S PRIUS: A REVOLUTION OR A FAD?
Srikanth, G;Nusrath, JM

ICFAI Business School Case Development Centre

13pp

505-007-1

TRISTAR INTERNATIONAL

Srivastava, M; Agrawal, R; Parashar, S;Kale, SL; Thakur,Y
Prestige Institute of Management and Research

5pp

505-028-1

VANILLA COKEIN INDIA-A
Mridu,V

ICFAl Knowledge Center

9pp

505-029-1

VANILLA COKEIN INDIA-B
Mridu,V

ICFAl Knowledge Center

5pp

504-124-1

VECTOR OMNI: REINVENTING THE CIGARETTE
Cunningham,J

Market Edge Consulting Ltd.

22pp;Teaching note 504-124-8 (6pp)

504-139-1

YAO MING: MARKETERS' OPEN SESAME TO CHINA
Phani Madhav, T;Kalyani,V

ICFAI Business School Case Development Centre

10pp



604-066-1

CRIMSONLOGIC: THE‘E'VOLUTION OF THETRADING
COMMUNITY VIA A B2B E-COMMERCE HUB

De Meyer, A; Shimada, T

INSEAD, Fontainebleau

20pp

604-069-1

GLOBAL SUPPLY CHAIN MANAGEMENT: BEST
PRACTICES AT LI & FUNG LIMITED
Gupta,V;Neela Radhika, A

ICFAI Center for Management Research

17pp

605-001-1

INTRA-FIRM SUPPLY RELATIONSHIPS:THETYRENCO
CASE

Koulikoff-Souviron, M;Vidal, P

CERAM Sophia Antipolis

18pp;Teaching note 605-001-8 (10pp)

Teaching note supplement 605-001-9 (s/w)

605-002-1

MERCK IN 2004: MANAGING PRODUCT DEVELOPMENT
Khan, A

ICFAl Knowledge Center

16pp

604-068-1

MERCK MEXICO: SUPPLY CHAIN MANAGEMENT IN LATIN
AMERICA

Kaufmann, L; Thiel, C; Materlik,H

WHU - Otto Beisheim Graduate School of Management
22pp;Teaching note 604-068-8 (35pp)

IMD-6-0227-V

NESTLE: QUALITY ON THE BOARDROOM AGENDA Video
Cordon,C;Vollmann, TE; Lehtivaara, P

IMD - International Institute for Management Development

4 min;Teaching note IMD-6-0227-T (20pp)

604-067-1

PROJECT PROCESS MAPPING: THE BRITANNIA WALK
CASE

Lee, A;Carmichael, S;McDermott, P; Cooper, R

University of Salford

12pp;Teaching note 604-067-8 (6pp)

605-005-1

PROJECT SCORPIO:THE MAKING OF INDIA'S FIRST
INDIGENOUS SPORTS UTILITY VEHICLE

Dutta, S;Regani, S

ICFAI Center for Management Research

14pp;Teaching note 605-005-8 (5pp)

605-007-1

REALISING MOORE’S LAWS: ORGANISING COMPLEX
PRODUCT DEVELOPMENT AT ASML

Dolfsma, W:Pilon, C;van den Ende, J

RSM Erasmus Graduate School of Business

14pp; Teaching note 605-007-8 (9pp)

IMD-6-0221-V

SONY BROADCAST AND PROFESSIONAL EUROPE (R):
BECOMING A VIRTUAL COMPANY Video

Collins, RS;Bechler,K

IMD - International Institute for Management Development
24 min;Teaching note IMD-6-0221-T (21pp)

605-003-1

SUPPLIER EVALUATION AT EADS

Moser,R

Supply Management Institute SMI, ebs European Business
School

5pp; Teaching note 605-003-8 (5pp)

604-065-1

SUPPLY CHAIN EVOLUTION AT HP CONDENSED VERSION
Teboul, J;Van Wassenhove, LN; Ylicesan, E;Kumar,N

INSEAD, Fontainebleau

21pp;Teaching note 602-020-8 (27pp)

605-006-1

SUPPLY CHAIN MANAGEMENT IN L&T (ECC DIVISION)
Dutta, S;Bhattacharya, S

ICFAIl Center for Management Research

9pp; Teaching note 605-006-8 (4pp)

604-070-1

TAIICHI OHNO AND THETOYOTA PRODUCTION SYSTEM
Dutta, S;Regani, S

ICFAIl Center for Management Research

19pp; Teaching note 604-070-8 (5pp)

605-004-1

THE MAKING OF BOEING 777
Gupta,V;Aparna,KY

ICFAIl Center for Management Research
17pp; Teaching note 605-004-8 (3pp)



305-006-1

9LIVE:BIRTH OF ATV CHANNEL

Kaufmann, L; Schmidt, D; Boskamp, D; Steinkthler, D;
Materlik,H; May, F

WHU - Otto Beisheim Graduate School of Management
15pp;Teaching note 305-006-8 (24pp)

Teaching note supplement 305-006-9 (s/w)

304-608-1

A&M’STURNAROUND FORMULA WITH INTERSTATE
BAKERIES CORPORATION: THETESTING TIMES
Sumit,KG; Shalini

ICFAI Business School Case Development Centre

13pp

JSME1-2LA1

A FRAMEWORK FOR COMPREHENSIVE STRATEGIC
ANALYSIS

Boardman, AE; Shapiro, DM;Vining, AR

Journal of Strategic Management Education - Senate Hall
Academic Publishing

20pp

304-627-5

A NOTE ONTHE US AIRLINE INDUSTRY
Dutta, S;Regani, S

ICFAI Center for Management Research
22pp;Teaching note 304-627-8 (4pp)

IMD-3-1471

ABB (A): CORPORATE GOVERNANCE DURING A
TURNAROUND

Steger, U; Strebel, P; Amann, W

IMD - International Institute for Management Development
6pp

IMD-3-1472

ABB (B): THE FORMATION OF THE STRATEGY
COMMITTEE

Steger, U; Strebel, P; Amann, W

IMD - International Institute for Management Development
3pp

IMD-3-1473

ABB (C): THE STRATEGY COMMITTEE IN ACTION
Steger, U; Strebel, P; Amann, W

IMD - International Institute for Management Development
5pp

IMD-3-1474

ABB (D): LEADERSHIP IN A DECENTRALIZED
GOVERNANCE STRUCTURE

Steger, U; Strebel, P; Amann, W

IMD - International Institute for Management Development
4pp

304-616-1

ABB INDIA: GAINING POWER
Kambaloor, JR;Nagabhushan, M
ICFAI Business School,Bangalore

18pp

305-016-1

ADVANCED PHARMACEUTICAL INDUSTRIES AMMAN,
JORDAN

Linowes,R;Monroe, T

Kogod School of Business, American University
22pp;Teaching note 305-016-8 (4pp)

304-599-1

AG LAFLEY:INNOVATING P&G’S INNOVATIONS
Phani Madhav,T; Dakshi, M

ICFAI Business School Case Development Centre
11pp

JSME1-2LA2

ALTERNATIVE STRATEGY-MAKING APPROACHES:
CRITICAL CONTINGENCIES AND MODERATING FACTORS
Castrogiovanni,GJ

Journal of Strategic Management Education - Senate Hall
Academic Publishing

13pp

305-075-1

AMD IN 2005: COMING OUT OF INTEL'S SHADOW?
Ravi,M

ICFAl Knowledge Center

17pp

304-499-1

AMERICA ONLINE: THE RESTRUCTURING STRATEGIES
Gandlur,S; Guru Dutta, P

ICFAI Business School Case Development Centre

9pp

304-556-1

ASTRAZENECA'S CRESTOR: CHALLENGES IN THE US
MARKET

Phani Madhav, T;Umashanker,S

ICFAI Business School Case Development Centre

9pp

305-018-1

AVON PRODUCT INC: REDESIGNING ITS SUPPLY CHAIN
Phani Madhav, T; Gavatri,D

ICFAI Business School Case Development Centre

9pp



305-058-1

BANCO COMERCIAL PORTUGUES IN 2000 (A): NEW
FRONTIERS FOR A LOCAL CHAMPION

Verdin, P; Dutta, S;Howe, J

INSEAD, Fontainebleau

30pp;Teaching note 305-058-8 (20pp)

Teaching note supplement 305-058-9 (s/w)

305-056-1

BANG & OLUFSEN A/S

Ravasi,D

SDA Bocconi

17pp;Teaching note 305-056-8 (17pp)

304-607-1

BARCLAYS PLC: GROWTH STRATEGIES
Bhat, D;Blessy, K

ICFAI Business School Case Development Centre
8pp

305-048-1

BENETTON'S DIVERSIFICATIONS
Dutta, S;Jampani, S

ICFAI Center for Management Research
17pp;Teaching note 305-048-8 (5pp)

IMD-3-1430-V3

BEST BUY Q&A SESSION WITH BRAD ANDERSON,
IMPLEMENTING CUSTOMER CENTRICITY Video
Chakravarthy,B

IMD - International Institute for Management Development
7 min;Teaching note IMD-3-1430-T (17pp)

IMD-3-1430-V1

BEST BUY Q&A WITH BRAD ANDERSON:THE CUSTOMER
CENTRICITY STRATEGY Video

Chakravarthy, B

IMD - International Institute for Management Development

13 min;Teaching note IMD-3-1430-T (17pp)

IMD-3-1430

BEST BUY:STAYING AT THETOP

Chakravarthy, B; Bourgeois, H

IMD - International Institute for Management Development
20pp;Teaching note IMD-3-1430-T (17pp)

IMD-3-1430-V2

BEST BUY:STAYING AT THETOP SEGMENT LEADER: A
PROFILE AND CHALLENGES Video

Chakravarthy, B

IMD - International Institute for Management Development
7 min;Teaching note IMD-3-1430-T (17pp)

304-601-1

BHP BILLITON:THE AUSTRALIAN MINING COMPANY’S
GROWTH STRATEGIES

Sumit,KC; Roopa, U

ICFAI Business School Case Development Centre

7pp

305-011-1

BILL GATES, STEVE BALLMER AND THE MANAGEMENT
OF MICROSOFT

Vedpuriswar, AV

ICFAl Knowledge Center

12pp

304-569-1

BLOOMBERG'S DILEMMA: GROWTH OR SALE?
Phani Madhav,T; Dakshi, M

ICFAI Business School Case Development Centre
9pp

304-570-1

BLOOMBERG'S GROWTH:THE MICHAEL BLOOMBERG
FACTOR

Phani Madhav, T; Dakshi, M

ICFAI Business School Case Development Centre

8pp

304-623-1

BRILLIANCE CHINA AUTOMOTIVE HOLDINGS, LIMITED
Rarick, CA

Barry University

4pp;Teaching note 304-623-8 (5pp)

305-054-1

BRITISH STEEL-DUTCH ROYAL HOOGOVENS MERGER:
AN ANGLO-DUTCH MARRIAGE NOT WORKING OUT?
Dutta, S;DasGupta, J

ICFAIl Center for Management Research

19pp; Teaching note 305-054-8 (6pp)

304-571-1

BRITISH TELECOM: DRIVING GROWTH THROUGH
BROADBAND

Phani Madhav,T;Kalyani,V

ICFAI Business School Case Development Centre

9pp

304-632-1

BROWN'’S LOBSTER POUNDS
Wylie,D

Babson College

5pp;Teaching note 304-632-8 (2pp)

305-045-1

BUILDING BUSINESS IN CHINA: THE SHUI ON WAY
Phani Madhav, T;Devangana, S

ICFAI Business School Case Development Centre

13pp

IMD-3-1074

CANON EUROPE: PAN-EUROPEAN TRANSFORMATION (A)
Vladimir, P; Govinder,N

IMD - International Institute for Management Development
/pp



IMD-3-1074-V

CANON EUROPE: PAN-EUROPEAN TRANSFORMATION
(A),(B) &(C) Video

Vladimir, P; Govinder,N

IMD - International Institute for Management Development
22 min

IMD-3-1075

CANON EUROPE: PAN-EUROPEAN TRANSFORMATION (B)
Vladimir, P; Govinder,N

IMD - International Institute for Management Development
5pp

IMD-3-1076

CANON EUROPE: PAN-EUROPEAN TRANSFORMATION (C)
Vladimir, P; Govinder,N

IMD - International Institute for Management Development
12pp

305-044-1

CARLOS GHOSN AS CEO OF NISSAN AND RENAULT: CAN
HE REWORKTHE‘NISSAN MAGIC"?

Phani Madhavy, T; Gayatri, D

ICFAI Business School Case Development Centre

16pp

304-572-1

CARLSON WAGONLIT TRAVEL: THE GROWTH
STRATEGIES

Sumit,KC; Gopal, J

ICFAI Business School Case Development Centre
7pp

305-060-1

CARREFOURIN ASIA
Jones,N; Lasserre, P; Gehlen, C
INSEAD, Singapore

22pp

304-544-1

CARREFOURIN CHINA

Phani Madhav, T; Umashanker, S

ICFAI Business School Case Development Centre

7pp

304-552-1

CARREFOURIN JAPAN

Sumit, KC; Shalini

ICFAI Business School Case Development Centre
Tpp

305-024-1

CENDANT:THE US TRAVEL CONGLOMERATE’S GROWTH
STRATEGIES

Shalini

ICFAI Business School Case Development Centre

12pp

304-474-0

CHARMIN AND THE KNOWLEDGE MANAGEMENT
CHALLENGE AT P&G Multimedia case
Schlegelmilch, BB; Chini, TCC

Wirtschaftsuniversitdt Wien

CD-ROM;Teaching note 304-474-8 (CD-ROM)

305-061-5

CHINA'S AUTO INDUSTRY Background note
White, S;Harper,S; Luo, L; Sepulchre, A

INSEAD, Singapore

33pp

304-545-1

CHINA'S BEAUTY INDUSTRY: L'OREAL'S FORAY
Phani Madhav, T;Kalyani,V

ICFAI Business School Case Development Centre
8pp

305-025-1

CHUCK PRINCE’S BIGGEST CHALLENGE: SAVING CITI'S
REPUTATION

Phani Madhav,T;Kalyani,V

ICFAI Business School Case Development Centre

13pp

JSME1-2CS1

CIRQUE DU SOLEIL: CAN IT BURN BRIGHTER?
David,RJ;Motamedi, A

Journal of Strategic Management Education - Senate Hall
Academic Publishing

8pp; Teaching note JSMET-2TNT (5pp)

305-081-1

CITIBANKIN ASIA

Sumit, KC; Sireesha, M

ICFAI Business School Case Development Centre
15pp

304-629-1

COCA-COLA’S RE-ENTRY AND GROWTH STRATEGIES IN
CHINA

Dutta, S;Jampani, S

ICFAI Center for Management Research

12pp;Teaching note 304-629-8 (5pp)

304-496-1

COMPETITION IN CHINA'S LUXURY CAR MARKET
Phani Madhavy, T; Dakshi, M

ICFAI Business School Case Development Centre

11pp

304-573-1

CONSTELLATION ENERGY:THE GROWTH STRATEGIES
Sumit,KG; Sireesha, M

ICFAI Business School Case Development Centre

10pp



305-031-1

CONVERIUM: THE SWISS REINSURER’S TROUBLED TIMES
Srinath, M; Nusrath, JM

ICFAI Business School Case Development Centre

10pp

305-046-1

COSINESS AND COVER-UP AT INLAND REVENUE/EDS?:
MANAGING RELATIONSHIPS IN A FLAGSHIP
PUBLIC-PRIVATE PARTNERSHIP

Bridgman, T; Willmott,H

The Judge Institute of Management, University of Cambridge
16pp; Teaching note 305-046-8 (7pp)

IMD-3-1430-V4

CUSTOMER CENTRICITY: A CONVERSATION WITH BRAD
ANDERSON, CEO OF BEST BUY Video

Chakravarthy,B

IMD - International Institute for Management Development
12 min;Teaching note IMD-3-1430-T (17pp)

304-490-1

CUSTOMER RELATIONSHIP MANAGEMENT AT
HARRAH'S ENTERTAINMENT

Senthil, G;Bindu,K

ICFAI Business School Case Development Centre
19pp

304-621-1

DE BEERS:END OF MONOPOLY?
Ganesan,S;Kulkarni, P

ICFAI Business School, Bangalore

19pp

304-495-1

DE BEERS vs LEV LEVIEV: THE‘DECARTELISATION’ OF THE
DIAMOND INDUSTRY?

Gandlur, S;Kausiki,D

ICFAI Business School Case Development Centre

19pp

IMD-3-1149

DELL'S DIRECT MODEL: EVERYTHING TO DO WITH
INFORMATION

Marchand, DA;Chung,R

IMD - International Institute for Management Development
3Tpp

304-606-1

DELTA AIR LINES, INC: RESTRUCTURING STRATEGIES
Srikanth, G;Blessy, K

ICFAI Business School Case Development Centre

7pp
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305-017-1

DEUTSCHE BANK (A): THE STRATEGY AND INTEGRATION
BEHIND DEUTSCHE BANK'S ACQUISITION OF BANKERS
TRUST

Moeller,S;Odumodu, R

Cass Business School

19pp; Teaching note 305-017-8 (7pp)

304-630-1

DHL'S BUSINESS STRATEGY IN CHINA
Gupta,V;Raman,S

ICFAIl Center for Management Research
19pp

304-493-1

ELECTROLUX: REINVENTING OPERATIONS IN NORTH
AMERICA

Gandlur, S;Mercy,M

ICFAI Business School Case Development Centre

8pp



305-055-1

ENVIRONMENTAL IMPACT ASSESSMENT CASE STUDY
Powell,FM

Kelley School of Business, Indiana University

5pp;Teaching note 305-055-8 (5pp)

304-557-1

EURO DISNEY: FAILED AMERICANISM?
Phani Madhav,T; Gayatri,D

ICFAI Business School Case Development Centre

9pp

304-555-1

FEDEX:REVOLUTIONISING GLOBAL EXPRESS DELIVERY
Sumit, KG; Saradhi Kumar, G

ICFAI Business School Case Development Centre

11pp

305-032-1

FIAT AND GM: THETROUBLED ALLIANCE
Umashankar,R

ICFAI Business School Case Development Centre

12pp

IMD-3-0645-S

FIAT AND PEUGEOT'S SEVELNORD VENTURE (B1) & (B2)
SOFTWARE (EXCEL SPREADSHEET)

Bidault,F; Schweinsberg,M

IMD - International Institute for Management Development
s/w;Teaching note IMD-3-0644-T (18pp)

304-620-1

FOUR SEASONS HOTELS AND RESORTS
Ganesan,S;Nagabhushan, M

ICFAI Business School, Bangalore

21pp

304-574-1

FREEMANTLEMEDIA’'S POP IDOL: THE GROWTH
STRATEGIES

Sumit, KG; Sireesha, M

ICFAI Business School Case Development Centre

8pp

301-200-0

FROGPUBS Media support

Carlock, R;Florent-Treacy, E

INSEAD, Fontainebleau

CD-ROM;Teaching note 301-200-8 (14pp)

305-026-1
GIORGIO ARMANI'S GROWTH STRATEGIES
Sireesha,M
ICFAI Business School Case Development Centre

14pp

304-600-1

GLOBAL AUTOMOBILE INDUSTRY: FROM MASS
PRODUCTIONTO MASS CUSTOMIZATION
Phani Madhav, T; Gayatri,D

ICFAI Business School Case Development Centre
13pp

305-074-1

GOOGLE IN 2004: FROM STARTUP TO IPO (PART D)
Ravi,M

ICFAl Knowledge Center

6pp

305-019-1

GOOGLE’S INNOVATION-DRIVEN GROWTH
Sumit,KG; Saradhi Kumar, G

ICFAI Business School Case Development Centre
8pp

305-073-1

GUCCI IN 2004 (A)
Mridu,V

ICFAl Knowledge Center
T4pp

304-612-1

H&M:THE SWEDISH FASHION DISCOUNTER IN USA
Chowdary, NV;Firdaus, M

ICFAI Business School Case Development Centre

/pp

304-549-1

HANG SENG BANK IN CHINA: THE GROWTH STRATEGIES
Sumit, KC, Devangana, S

ICFAI Business School Case Development Centre

9pp

305-020-1

HAVAS:TROUBLED TIMES AT FRENCH ADVERTISING
GIANT

Sumit, KG; Sireesha, M

ICFAI Business School Case Development Centre

11pp

304-551-1

HEINEKEN IN RUSSIA:THE GROWTH STRATEGIES
Sumit,KG; Shalini

ICFAI Business School Case Development Centre

8pp

304-613-1

HENNES & MAURITZ (H&M): THE GROWTH STRATEGIES
Sumit,KC; Anindya, R

ICFAI Business School Case Development Centre

9pp



305-027-1

HERSHEY FOODS CORPORATION:THE NORTH
AMERICAN SNACK FOOD MARKER’S GROWTH
STRATEGIES

Roopa,U

ICFAI Business School Case Development Centre
8pp

304-614-1

HEWLETT-PACKARD: LOSING THE HP WAY
Gandlur, S;Shuvanil

ICFAI Business School Case Development Centre
10pp

304-575-1

HINDUSTAN LEVER LIMITED: THE ORGANIZATIONAL
RESTRUCTURING

Srikanth, G;Mercy,M

ICFAI Business School Case Development Centre

9pp

304-628-1

HOME DEPOT'S STRATEGY UNDER BOB NARDELLI
Dutta, S;Regani, S

ICFAI Center for Management Research

13pp;Teaching note 304-628-8 (5pp)

305-051-1

HSBC’'S RESTRUCTURING IN INDIA
Gupta,V;Aparna,KY

ICFAI Center for Management Research
12pp;Teaching note 305-051-8 (3pp)

304-602-1

HYNIX:THE SOUTH KOREAN CHIPMAKER’S
RESTRUCTURING STRATEGIES

Sumit, KG; Shalini

ICFAI Business School Case Development Centre
13pp

304-576-1

HYUNDAI'S GLOBAL BRANDING STRATEGIES
Sumit, KC; Gopal, J

ICFAI Business School Case Development Centre
7pp

305-002-1

IBM IN 2004: THE LINUX OPTION
Ravi,M

ICFAl Knowledge Center

12pp

305-033-1
IMAC G5’S SUCCESS:IPOD’S HALO EFFECT
Sireesha,M
ICFAI Business School Case Development Centre

12pp

304-619-1

INDEPENDENCE AIR: TRANSFORMATION FROM
REGIONAL CARRIERTO A LOW COST CARRIER
Ganesan,S;Kathawala, S

ICFAI Business School,Bangalore

18pp

305-028-1

INDIAN BANKS: LOOKING FOR ALTERNATIVE
TECHNOLOGIES

Satish, D; Soumitra, D

ICFAI Business School Case Development Centre
8pp

304-631-1

INFOSYS:LEVERAGING THE GLOBAL DELIVERY MODEL
(2004)

Dutta, S;Jain, A

INSEAD, Fontainebleau

20pp

305-037-1

INTEL IN CHINA

Shalini

ICFAI Business School Case Development Centre
12pp

305-070-1

ISPAT-SIDBEC: ENTERING NORTH AMERICA
Mridu,V

ICFAl Knowledge Center

12pp

304-560-1

JAPAN:ASIAN GIANT OR OLD AGE PENSIONER?
Story, J;Panagiotou,R

INSEAD, Fontainebleau

23pp

305-038-1

KB HOME:THE HOMEBUILDER’S GROWTH STRATEGIES
Roopa, U

ICFAI Business School Case Development Centre

9pp

305-039-1

KODAK IN CHINA

Roopa, U

ICFAI Business School Case Development Centre
6pp

305-049-1

KODAKIN CHINA

Dutta,S; Shankar, ARN

ICFAIl Center for Management Research
12pp;Teaching note 305-049-8 (6pp)



304-594-1

KUALA LUMPUR INTERNATIONAL AIRPORT (KLIA):
COMPETING INTHE INTERNATIONAL MARKETING
ARENA

Ahmed, ZU

Texas A&M International University

10pp; Teaching note 304-594-8 (5pp)

305-065-1

LAFARGE AND SUSTAINABLE DEVELOPMENT: A WAY TO
BUILD A COMPETITIVE ADVANTAGE?

Grandbval,S; Soparnot, R

ESCEM School of Business and Management

26pp; Teaching note 305-065-8 (12pp)

Teaching note supplement 305-065-9 (s/w)

304-019-3

LAFARGE: FROM A FRENCH CEMENT COMPANYTO A
GLOBAL LEADER - INTERVIEW OF BERTRAND COLLOMB,
CHAIRMAN OF LAFARGE Video

Som,A

ESSEC Business School

CD-ROM;Teaching note 304-019-8 (20pp)

Teaching note supplement 304-019-9 (19pp)

305-040-1

LAKSHMI NIWAS MITTAL: SPEARHEADING
CONSOLIDATION IN THE GLOBAL STEEL INDUSTRY
Phani Madhav, T;Kalyani,V

ICFAI Business School Case Development Centre

9pp

305-052-1

LI & FUNG:THE GLOBAL VALUE CHAIN CONFIGURATOR
Gupta,V;Neela Radhika, A

ICFAI Center for Management Research

28pp;Teaching note 305-052-8 (12pp)

.
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304-526-1

LOJACK AND THE MICROLOGIC ALLIANCE
Rangan, US; Morton, M;Wylie, D

Babson College

13pp

304-548-1

LOUIS VUITTON: THE MAKING OF A STAR BRAND
Sumit,KG; Devangana, S

ICFAI Business School Case Development Centre

9pp

305-008-1

LUCCHETTI

Rangan, S;Wylie, D; Cale, E
Babson College

25pp

305-014-1

MAHINDRA AND MAHINDRA: DEVELOPING GLOBAL
COMPETENCIES

Verma, M

ICFAl Knowledge Center

18pp

305-062-1

MASS RETAILING IN ASIA (A): THE MARKETS
Jones,N;Lasserre, P;Gehlen, C

INSEAD, Singapore

26pp

305-063-1

MASS RETAILING IN ASIA (B) COMPETITION
Jones,N;Lasserre, P;Gehlen, C

INSEAD, Singapore

19pp

304-498-1

MCDONALD’S MENU: MAKEOVER OR MAKE-UP?
Sumit,KC;Hansa, |

ICFAI Business School Case Development Centre

10pp

305-029-1

MCDONALD'S‘PLAN TO WIN’' STRATEGY:THE PAYOFFS
Srinath, M; Souvik, D

ICFAI Business School Case Development Centre

8pp

305-021-1

MERCK: A FUTURE LAGGARD IN THE GLOBAL
PHARMACEUTICAL INDUSTRY?

Sumit,KC; Anindya, R

ICFAI Business School Case Development Centre
11pp



IMD-3-1484

MERGING TWO ACQUISITIONS: HOW MINETTI BUILT A
HIGH-PERFORMANCE, COHESIVE ORGANIZATION (A)
DiStefano, J;Ogunsulire,M

IMD - International Institute for Management Development
23pp

IMD-3-1485

MERGING TWO ACQUISITIONS: HOW MINETTI BUILT A
HIGH-PERFORMANCE, COHESIVE ORGANIZATION (B)
DiStefano, J;Ogunsulire, M

IMD - International Institute for Management Development
3pp

304-618-1

METRO CASH AND CARRY INDIA IN ROUGH WATERS
Ganesan,S;Kannan,B

ICFAI Business School, Bangalore

13pp

304-550-1

METRO IN INDIA: FIGHTING AGAINST ODDS
Sumit,KC; Devangana, S

ICFAI Business School Case Development Centre
10pp

304-593-1

MICROSOFT IN 2004: GRAPPLING WITH NEW
CHALLENGES

Vedpuriswar, AV

ICFAl Knowledge Center

11pp

305-010-1

MICROSOFT IN 2004: SHAPING A NEW IMAGE
Vedpuriswar, AV

ICFAl Knowledge Center

9pp

304-615-1

MICROSOFT'’S BIGGEST THREAT: MICROSOFT'S
SUCCESS?

Phani Madhav,T; Gayatri,D

ICFAI Business School Case Development Centre

15pp

304-596-1

MIRAMAX: A VICTIM OF INTERPERSONAL CONFLICT?
Phani Madhav, T;Kalyani,V

ICFAI Business School Case Development Centre

7pp

304-605-1

MITSUKOSHI: THE JAPANESE RETAILER’S TROUBLED
TIMES

Bhat, D; Muthukumar,R

ICFAI Business School Case Development Centre

10pp

305-077-1

MITTAL STEEL: CONSOLIDATING US OPERATIONS
Mridu,V

ICFAl Knowledge Center

12pp

305-022-1

MOBILE TELECOMS:THE LESSONS OF 3G
Sumit, KG; Saradhi Kumar, G

ICFAI Business School Case Development Centre

21pp

304-580-1

MOTOROLA IN 2004: ZANDER'S CHALLENGE
Vedpuriswar, AV; Arun, K

ICFAl Knowledge Center

17pp

JSME1-2CS2

MOVING TATA CONSULTANCY SERVICES INTO THE
‘GLOBALTOP 10’

Dossani,R;Kenney,M

Journal of Strategic Management Education - Senate Hall
Academic Publishing

11pp;Teaching note JSMET-2TN2 (11pp)

304-488-1

MTV IN INDIA: THE POSITIONING STRATEGIES
Sumit KC;Gopal, J

ICFAI Business School Case Development Centre
6pp

305-068-1

NDDB IN 2004:BEYOND OPERATION FLOOD
Mridu,V

ICFAl Knowledge Center

18pp

304-585-1

NESTLE IN 2004
Vedpuriswar, AV; Arun,K
ICFAl Knowledge Center
Tepp

305-076-1

NEWS CORP IN 2005: CONSOLIDATING THE DIRECTV
ACQUISITION

Ravi,M

ICFAl Knowledge Center

14pp

304-597-1

NIKE'S NEW DISCIPLINE: BALANCING CREATIVITY AND
BUSINESS SENSE

Phani Madhav,T;Umashanker,S

ICFAI Business School Case Development Centre

8pp



305-004-1

NINGBO BIRD CO, LTD (A)

Seung Ho Park, S;Chen, GZ

China Europe International Business School (CEIBS)

30pp

304-603-1

NOKIA IN CHINA:THE GROWTH STRATEGIES
Sumit,KG; Shalini

ICFAI Business School Case Development Centre
9pp

305-030-1

ORACLE’S BID FOR PEOPLESOFT: PEOPLESOFT’S
COMBAT STRATEGIES

Srinath, M; Blessy, K

ICFAI Business School Case Development Centre

9pp

304-553-1

ORACLE’S BID FOR PEOPLESOFT:THE STRATEGIC FIT
Sumit,KG; Saradhi Kumar, G

ICFAI Business School Case Development Centre

8pp

304-582-1

ORACLE’S PEOPLESOFT BID (PART A)
Ravi,M

ICFAl Knowledge Center

14pp

304-583-1

ORACLE’S PEOPLESOFT BID (PART B)
Ravi,M

ICFAl Knowledge Center

5pp

304-584-1

ORACLE’S PEOPLESOFT BID (PART C)
Ravi,M

ICFAl Knowledge Center

5pp

305-072-1

ORACLE’S PEOPLESOFT BID (PART D)
Ravi,M

ICFAl Knowledge Center

3pp

305-071-1

P&GIN 2005:THE GILLETTE ACQUISITION (A)
Mridu,V

ICFAl Knowledge Center

14pp

304-622-1

PANTALOON RETAIL INDIA: CREATING SUCCESSFUL
FORMATS

Ganesan, S;Malyal, JP

ICFAI Business School,Bangalore

16pp

304-567-1

PANTALOON:REVOLUTIONIZING THE INDIAN RETAILING

INDUSTRY

Anindya,R

ICFAI Business School Case Development Centre
21pp

305-023-1

PCINDUSTRY’S NEXT ONE BILLION CUSTOMERS:
EXPLORING THE GROWTH AVENUES

Phani Madhav, T; Gayatri,D

ICFAI Business School Case Development Centre

9pp

304-562-1

PEPSI vs COKE IIN VENEZUELA

Hagan, K;Wylie, D;Borbergwith, E;Hogan,H
Babson College

21pp

304-587-1

PICK‘N PAY EXTORTION CRISIS: PRODUCT TAMPERER
CONFRONTS CONSUMER FRIEND (PART A)

Stockport, G;Gordon-Brown, C

Wits Business School, University of the Witwatersrand

13pp

304-588-1

PICK’N PAY EXTORTION CRISIS: PRODUCT TAMPERER
CONFRONTS CONSUMER FRIEND (PART B)

Stockport, G;Gordon-Brown, C

Wits Business School, University of the Witwatersrand

2pp

304-523-1

POSCO’S COMPETITIVE ADVANTAGE IN THE GLOBAL
STEEL INDUSTRY

Dutta, S;Regani,S

ICFAIl Center for Management Research

16pp;Teaching note 304-523-8 (5pp)

305-064-1

PRINTER WARS: DELL AND THE PRINTER BUSINESS
Gimeno,)J

INSEAD, Fontainebleau

28pp



304-579-1

PROCTER & GAMBLE IN 2004: MANAGING PRODUCT
INNOVATION

Vedpuriswar, AV

ICFAl Knowledge Center

21pp

304-568-1

PROGRESSIVE CORP:THE AUTO INSURER’S
COMPETITIVE STRATEGIES

Sumit,KC; Roopa, U

ICFAI Business School Case Development Centre
10pp

305-041-1

PWC'’S ULYSSES PROGRAMME: PREPARING FUTURE
LEADERS THROUGH CSR

Srinath, M; Kausiki, D

ICFAI Business School Case Development Centre

6pp

304-492-1

RANBAXY LABORATORIES: THE WINNING CHEMISTRY
Senthil, G; Malini,N

ICFAI Business School Case Development Centre

24pp

electronic delivery
of case materials

304-563-1

ROBERT MONDAVI CORPORATION IN FRANCE
Redding, G;Chan,T;Butler,C

INSEAD, Fontainebleau

24pp

304-564-1

ROBERT MONDAVI CORPORATION IN FRANCE (A)
Redding, G;Chan,T;Butler,C

INSEAD, Fontainebleau

11pp

304-565-1

ROBERT MONDAVI CORPORATION IN FRANCE (B)
Redding, G;Chan,T;Butler,C

INSEAD, Fontainebleau

10pp

305-009-1

RYANAIR:FLYING CHEAPER AND CHEAPER
Julien, A;Ouellet,R; Mathelin, D

Reims Management School

29pp;Teaching note 305-009-8 (13pp)

305-066-1

RYANAIR:THE LOW FARES AIRLINE (B)
O'Higgins, E

University College Dublin (UCD)
35pp;Teaching note 305-066-8 (18pp)

304-590-1

SAATCHI & SAATCHI (A): PIONEERS OF GLOBALIZATION
IN ADVERTISING

Verdin, P;Van Poeck,E

INSEAD, Fontainebleau

21pp;Teaching note 304-590-8 (50pp)

304-591-1

SAATCHI & SAATCHI (B): FROM DREAM TO REALITY
Verdin, P;Van Poeck,E

INSEAD, Fontainebleau

11pp;Teaching note 304-590-8 (50pp)

305-003-1

SAMSUNG ELECTRONICS IN 2004
Ravi,M

ICFAl Knowledge Center

22pp

304-547-1

SAMSUNG'’S WASHING MACHINES: THE‘NANO’
INNOVATION

Sumit,KC;Roopa, U

ICFAI Business School Case Development Centre

6pp



305-034-1

SEARS-KMART MERGER: THE POTENTIAL SYNERGIES
Shalini

ICFAI Business School Case Development Centre

17pp

304-561-1

SHANGHAI VOLKSWAGEN: IMPLEMENTING PROJECT
MANAGEMENT IN THE ELECTRICAL ENGINEERING
DIVISION

Kaufmann, L; Becker, A;Kramer, B

WHU - Otto Beisheim Graduate School of Management
18pp; Teaching note 304-561-8 (28pp)

305-035-1

SONY FILM STUDIOS’ ACQUISITIONS: THE STRATEGIC FIT

Shalini
ICFAI Business School Case Development Centre
15pp

304-589-1

SONY PC:ENTRY INTO THE US
Rao,J

Babson College

20pp

304-566-1

STAR ALLIANCE (A): A GLOBAL NETWORK
Yip,GS; Andal-Ancion, A

London Business School

32pp;Teaching note 304-566-8 (9pp)

304-578-1

STARTVIN INDIA:THE GROWTH STRATEGIES
Sumit, KC; Gopal, J

ICFAI Business School Case Development Centre
5pp

304-491-1

STARBUCKS IN GERMANY
Gandlur,S;Mercy, M

ICFAI Business School Case Development Centre
7pp

305-007-1

STRATEGIC POSITIONING OF RADEBERGER GRUPPE AG
INTHE GERMAN BEER MARKET

Kaufmann, L; Schmidt, D; Gunkel,J-D; Lambrecht, S;
Seehawer,T; Maier, RM

WHU - Otto Beisheim Graduate School of Management
25pp;Teaching note 305-007-8 (18pp)

Teaching note supplement 305-007-9 (s/w)

304-581-1

SUN MICROSYSTEMS: IN THE TWILIGHT ZONE?
Ravi,M

ICFAl Knowledge Center

15pp

304-577-1

TAIWAN’S OEM INDUSTRY: ACER’S BRANDING DILEMMA

Phani Madhav, T; Gayatri,D
ICFAI Business School Case Development Centre
10pp

304-559-1

TATA MOTORS IN 2004: GOING GLOBAL
Vedpuriswar, AV

ICFAl Knowledge Center

21pp

304-625-6

TECHNICAL NOTE ON THETELECOMMUNICATION
INDUSTRY

Som, A; Gbahoue,B

ESSEC Business School

18pp; Teaching note 304-625-8 (s/w)

304-543-1

TELECOM ITALIA:TROUBLED TIMES IN BRAZIL
Phani Madhav,T; Dakshi, M

ICFAI Business School Case Development Centre
/pp

305-001-1

TELENOR IN BANGLADESH (C): THE WAY FORWARD
Malaviya, P; Srivastava, S; Singhal, A; Svenkerud, P-J
INSEAD, Fontainebleau

9pp

304-598-1

TELEVISA:THETURNAROUND STRATEGIES OF EMILIO
AZCARRAGA JEAN

Phani Madhav, T; Dakshi, M

ICFAI Business School Case Development Centre

7pp

304-558-1

THE BIRLA FAMILY CRISIS
Usha,R

ICFAl Knowledge Center
24pp

304-586-1

THE INTERNATIONALIZATION PROCESS OF THE
E-MARKETPLACE SCANMARKET A/S

Rask, M

Aarhus School of Business

11pp;Teaching note 304-586-8 (4pp)

304-609-1

THE LUXURY GOODS INDUSTRY:
INTERNATIONALIZATION AND COMPETITION
Meschi, P-X

Euromed Marseille Ecole de Management
21pp;Teaching note 304-609-8 (s/w)

Teaching note supplement 304-609-9 (3pp)



304-626-1

THE MCDONALD’S TURNAROUND STORY
Dutta, S;Regani, S

ICFAI Center for Management Research
17pp;Teaching note 304-626-8 (6pp)

305-050-1

THE MITTAL STEEL/ISG MERGER: CREATING A STEEL
BEHEMOTH (PART A)

Dutta, S;Regani, S

ICFAI Center for Management Research

13pp;Teaching note 305-050-8 (5pp)

305-005-1

THE MOBILE HANDSET INDUSTRY IN CHINA
Seung Ho Park,S; Jinsi,S

China Europe International Business School (CEIBS)
24pp;Teaching note 305-005-8 (6pp)

304-592-1

THE NEW IBM IN 2004
Vedpuriswar, AV

ICFAl Knowledge Center

15pp

305-047-1

THE RESTRUCTURING OF ABB INDIA
Gupta,V;Aparna,KY

ICFAI Center for Management Research
12pp;Teaching note 305-047-8 (3pp)

304-541-1

THE RISE AND FALL OF US-64

Vivek,K; Subramanian, CS;Vedpuriswar, AV
ICFAl Knowledge Center

23pp

304-595-1

THE ROSEMOUNT VORTEX FLOWMETER PLANT
McKone, K;McCord, M; Soma, S

Babson College

13pp;Teaching note 304-595-8 (11pp)

305-069-1

THETURNAROUND OF CARIBBEAN ISPAT LIMITED (CIL)
Mridu,V

ICFAl Knowledge Center

13pp

305-067-1

THETURNAROUND OF ISPAT IMEXSA
Mridu,V

ICFAl Knowledge Center

11pp

304-624-1

THE WEEE CHALLENGE

Van Wassenhove, LN; Chen, P;Narayan, P
INSEAD, Fontainebleau

18pp

305-057-0

THE XBOX:NOW IT’STIME TO PLAY! Multimedia case
Allen, DB; Gorgeon, A; Rakowitz, RN

Instituto de Empresa

CD-ROM;Teaching note 305-057-8 (20pp)

305-108-1

TOYOTA IN 2004: INNOVATION IN THE NEW MILLENNIUM
Vedpuriswar, AV

ICFAl Knowledge Center

12pp

305-042-1

TROUBLED TIMES AT AT&T

Sireesha,M

ICFAI Business School Case Development Centre

13pp

304-487-1

TYCO INTERNATIONAL LTD: THE REVIVAL STRATEGIES
Sumit,KG; Sireesha, M

ICFAI Business School Case Development Centre

8pp

305-043-1

UBS:THE SWISS BANKIN CHINA

Srinath, M; Souvik, D

ICFAI Business School Case Development Centre
/pp

304-497-1

UNIQLO RETAIL STORES IN JAPAN: TURNING
CHALLENGES INTO OPPORTUNITIES

Phani Madhavy, T; Gayatri,D

ICFAI Business School Case Development Centre
9pp

304-542-1

US AIRWAYS:THE TRYST WITH BANKRUPTCY
Sumit,KC;Roopa, U

ICFAI Business School Case Development Centre
7pp

304-494-1

USAS BANKING INDUSTRY’S GROWTH STRATEGIES:
CITIGROUP’S UNCONVENTIONAL WISDOM

Phani Madhav, T; Gayatri,D

ICFAI Business School Case Development Centre

11pp



305-036-1

VIRGIN GALACTIC: GAME PLANS FOR SPACETOURISM
Roopa, U

ICFAI Business School Case Development Centre

8pp

304-546-1

VIRGIN MOBILE IN USA: DIFFERENTIATING GROWTH
STRATEGIES

Sumit, KC; Saradhi Kumar, G

ICFAI Business School Case Development Centre

5pp

304-625-1

VODAFONE: HARNESSING GLOBAL SCALE SYNERGIES
Som, A;Banzhaf,J

ESSEC Business School

20pp;Teaching note 304-625-8 (s/w)

304-611-1

VOLKSWAGEN: BERND PISCHETSRIEDER'’S
TURNAROUND EFFORTS

Phani Madhay, T;Phani Kumar, PS

ICFAI Business School Case Development Centre
10pp

304-604-1

VOLKSWAGEN IN CHINA:THE GROWTH CHALLENGES
Sumit,KC; Devangana, S

ICFAI Business School Case Development Centre

T4pp

305-013-1

WAL-MART IN 2004: CREATING A NEW IMAGE
Vedpuriswar, AV

ICFAl Knowledge Center

12pp

305-012-1
WAL-MART IN 2005
Vedpuriswar, AV

ICFAl Knowledge Center
T6pp

304-489-1

WHIRLPOOL'S GLOBAL EXPANSION STRATEGIES
Gandlur, S;Firdaus,M

ICFAI Business School Case Development Centre

12pp

304-610-1

WILLIAMS-SONOMA, INC: ENTERING ELECTRONIC
BUSINESS

Lawler, W: Matsuno, K; Ellis, S

Babson College

22pp;Teaching note 304-610-8 (17pp)

304-554-1

WPP GROUP PLC:INORGANIC GROWTH STRATEGIES
Sumit, KG; Shalini

ICFAI Business School Case Development Centre

16pp

305-053-1

XEROX PARC:INNOVATION WITHOUT PROFIT?
George, SS;Regani, S

ICFAI Center for Management Research
15pp;Teaching note 305-053-8 (3pp)

304-617-1

ZEETELEFILMS: ATRANSITION
Kambaloor, JR;Kannan, B

ICFAI Business School, Bangalore

19pp
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the right case? Would you like
hints on case searching?

ecch provides a free helpline.

Be ready to provide information
on the:
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« Setting of the case

+ Course the case will be used on
« Students’ level of experience

ecch helpline: ecchusa@ecch.com
or +1 781 239 5884.
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